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Leverage the Power of Interactive
Customer Feedback at your Event

1. Benefits and Outputs from conducting EVENT RESEARCH

2. SURVEY METHODS to suit various event types

3. Tips for QUESTIONNAIRE DESIGN



1. Benefits and Outputs 
from conducting Event Research

1. Surveys are an indispensable tool when planning an event, 

tradeshow, conference or seminar.

2. Collect meaningful information

Å Before, During and After the event

3. When used correctly, surveys can help assure your event is a 

success by enabling you to gauge expectations, understand 

participant reaction and measure effectiveness of your 

message. 



TSMR Diverse Event Client Base includes :



Use Event Research to:
1. Provide management with relevant, accurate, reliable, valid and current information.

2. Evaluate and measure the success of the event.

3. Gather feedback which will enable you to tweak future events to meet the ever-changing 

needs of your audience.

4. Measure effectiveness of your marketing messages, fine tune future communication and 

gather marketing material for media releases.

5. Determine logistical successes or failures (Location, parking) so aware of these issues 

for future events.

6. Query the content, speakers and quality of presentation, exhibits, speakers to gauge the 

value of the event to the participation.

7. Determine the strong or weak points of your event planning and execution.

8. Provide a mechanism of continuous improvement of an event.

9. Give perception of caring and interest in what attendees think

10. Reinforce branding and corporate image

11. Calculate economic impact of event and return on investment

12. Provide findings to current and future event sponsors and stakeholders/investors

13. Measure success against event objectives

14. Make informed business decisions



Research Project

Objectives:

1. Attendee Satisfaction 

2. Advertising Effectiveness

3. Attendee Demographics

4. Gather marketing information to assist with planning of future events

Data Collection:

1. Self-Administered Surveys - Kiosks & Tablet PCs

2. Online Registration

3. Paper Registration



Research Project

Use Research Findings:

1. Find out more about  who is attending the expo

2. As an annual event, benchmark the research findings from year to year

3. Know what attendees want to get out of the expo

4. Find out the value of the expo to attendees

5. Identify what marketing channels are working

6. Find out areas where the event could be improved

7. Assist with planning future events 

8. Share with exhibitors so they know who to expect at the future expos



8

Reasons for visiting Expo: 

Attendance Reasons: 2009 2008

To get ideas 30.7% 36.4%

To meet existing or new suppliers 20.7% 17.8%

To meet conference & events industries experts 19.7% 20%

To see new products & innovations 14.7% 12%

ÅBenchmark results

ÅIdentify what attendees are looking for at the expo



Research Project

Expo Offering Changed Due to Research Findings:

1. Research highlighted the need to keep the offering fresh and have 

something new to see every year to keep attendees interested

2. Research findings were used to better position the expo in the market and 

promote the benefits that research has shown are the most valuable to 

attendees

3. Knowing what people want out of the expo has helped to better shape the 

expo marketing message

4. Research has also confirmed the expo is on the right track



Event Research Outputs:
Online and touchscreen research outputs usually include :

ÅPowerPoint presentation of easy to understand graphs and project summary

ÅExcel summary

ÅExcel listing of prize draw entrants/database



1. Survey report with cross tabulations:
In this example:

Q1 Overall Rating and 

Q19 Age are cross tabulated:

¶The age groups who rated 

this event the highest were 

aged óUnder 18ô with 39.5% 

rating the event ó6 out of 6ô or 

óOver 60ô, 37.5%.

¶The age group least 

impressed with the event 

were aged between 31 ï40 

years with 46.8% rating the 

event 4 or less out of 6. 



Share your Research Findings with exhibitors, 
sponsors, attendees, future attendees é



Publish results and use them for future 
marketing of the event



EventsVisitor 
Feedback

Registration

Voting Quizzes

Database 
Collection

Entry Forms

Gather databases for later contacting attendees for feedback in a variety of  ways:



Voting Database Collection

Entry Form Quiz



2. Survey Methods to suit 
Various Event Types

1. Paper  

2. Online

3. Touchscreen

4. Telephone

5. Focus Groups

6. Face to face



Capture feedback at the event

Paper Touchscreen Face to face

Paper Online Telephone
Focus 
Group

Capture feedback post event



Use combination of research methods

Online 
registration

Touchscreen 
on-site 

feedback

Touchscreen 
registration

Online post 
event 

feedback 

Touchscreen 
voting

Online post 
event 

feedback

Gather 

database 

at event 

for online 

feedback 



Registration Surveys to capture database and visitor data:



Suitable Survey Methods for gathering Feedback from Event Attendees

Event Type Paper Online Touchscreen

Expo -
Yes 

if database collected

Yes

Self-administered or 

Interviewer Assisted

Festival - -
Yes 

Interviewer Assisted

Trade Show -
Yes

if database collected

Yes

Self-administered

Conference Yes Yes
Yes

Self-administered



Advantages of Event Research Methodologies to Respondent

Paper Online Touchscreen

Respondents can choose to remain anonymous increasing chance of frank and honest feedback

On the spot research while 

experience fresh & focused on 

event

Can be completed at

respondentôs convenience

On the spot research while 

experience fresh & focused on 

event

Simple to complete when all 

respondents answer all questions
Simple to complete with óhiddenô programming of skipping & branching

Respondents see the

whole survey at a glance
Fast, convenient & simple to complete

Interactive & engaging



Advantages of Event Research Methodologies to Event Organiser

Paper Online Touchscreen

Can be low cost High response rate

Limited time to gather feedback at 

end of event with mass exodus
Programme with skipping and branching

Randomisation of the order of responses reduces order bias

Fast data collection

PC generated data compilation positive impact on data quality

Speed of comprehensive, actionable and easy to understand reporting

Automated electronic results & reports

Questions can be more detailed

Easy to repeat survey in future as survey and results set up

Option self-administered or 

interviewer assisted

Not reliant on internet

or access to PC

Appeal to all demographics



Disadvantages of Event Research Methodologies to Event Organiser

Paper Online Touchscreen

Workload ïdata entry & manually 

formatting results/graphs

Reliant on relevant and correct 

database of email addresses
Lease & project cost

Staff costs
Timeframe -

Sometime after the event

Quality control ïincomplete 

questionnaires 

Reliant on Broadband connection 

for effective completion of surveys 

Time consuming Reliant on internet & PC & email

Low response rates Today emails flood inboxes

Less inviting with plain paper

Slower turnaround of results



Self -Administered or Interviewer Assisted?

1. Time available to gather feedback i.e. length of event (e.g. Auckland Santa 

Parade 2 hours). 

2. Whether questions are generic or applicable post-event. (e.g. conference 

rating each speaker/workshop)

3. Size of event for collecting a representative sample.

4. Consideration of power supply, mobility, portability.

5. Demographics (More likely to respond face to face)

6. Whether the event finishes at a set time with a mass exodus versus an expo 

with gradual exit.

7. Whether the survey includes personal questions.

8. If the crowd is relaxed and seated (e.g. cricket test, Christmas in the Park)

9. Budget - Interviewer costs.

10. Event spread over several locations (e.g. Queenstown Winter Festival)

11. Ability to decide sample pattern i.e. interview every 4th person



Interviewer 
Assisted 

Feedback

Outdoor 
Events

ExposFestivals

Interviewers are an effective way to engage respondents & gather feedback at Events



Event Research Tablet PCs:



Self Administered 
Feedback

Consumer 
Events

Event

Venues

Conferences

Trade

Shows

Self-Administered Feedback is effective wherever Consumers Gather at Events


